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Declining battery costs may help EVs
achieve price parity by 2030
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Source: Union of Concerned Scientists



0-38%

est. Increase In US electricity consumption by 2050

Source: National Renewable Energy Laboratory
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Survey
1, 000 residents in the Northeast

Mystery Shopping

Dealerships in Upstate NY & VT



The Appeal of EVs

74% Save on gas/maintenance

73% Good for environment

57% Reduce foreign oil dependence
36% Better performance

Barriers and Concerns

64% Price

56% Range anxiety

47 % Inconvenient to charge at home
47 % Unsure of total cost of ownership




Who is most interested in EVs?
“Extremely interested” or “very interested”

37% of 25-34 year olds

o 34% of men/16% of women

290/, LT
31% of African Americans

of all respondents 209% of Mispanict

20% of Caucasians
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~ Most beneficial for utllltles to provide to dealers
e o 80% Avmaprorlist of charging stations in the area
R\ - 71% Information about the costs of charging at home
{ 66% Information on available rebates and incentives
= 59% Information on Voluntary Time of Use Rate Plans

|
Source: KSV Proprietary Research, 2019
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Opportunity 3:
Jtilities are in tha rlver S s%l\tc
improve the char ging infrastructure

— and doing so can Sthengthen brand
reputation metrics. N\




0O would feel restricted in where they could
82%

travel because they would need to plan
around charging station availability

57 0/ of thosgymost mterested}E\Qa(re not at all
0 knowle o able about where to Tmd_chargers

57 0/ would be y&likely to consider an EV it
O their utility in@ eased charger availapility

Source: KSV Proprietary Research, 2019




\‘,//
< 1"
S

Where do people

want chargers?

70% Shopping centers/malls
65% Grocery stores

61% Public parking garages
48% On-street parking in downtowns
41% Restaurants

Source: KSV Proprietary Research, 2019



Opportunity 4

Voluntary Time ot Use Rates can
pe a Key to unlock more interest
in EVs and set the stage for a
new customer experience.
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Source: KSV Proprietary Research, 2019

O would be more likely to consider an EV it
62%

their utility offered lower rates tor
overnight charging

O would be interested in VTOU rate plans
66%0

O of those most interested in EVs would be
85%

interested in VTOU rate plans




Utilities alone won't spark EV purchases, but you can lower
barriers and provide value through education, infrastructure
investment, and new rate structures.

Focus on customer experience. The right amount of
information at the right time, seamless process.

Show a public commitment to transportation R




-

oy —



http://evinsights.ksvc.com

