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Our Speakers 

Kim Johnson, Key Account Manager, Apogee Interactive, Inc.

Kim has spent over 25 years in technology sales. She works directly with Apogee’s clients such as Con Edison, Orange & 
Rockland, Duquesne, and Unitil on development and execution of their digital customer engagement strategies.  Prior to 
joining Apogee, she held the position of Vice President of National Accounts for GTxcel, a Massachusetts based digital 
publishing solution provider. She has held leadership positions at the Sayers Group and NEC Computer Systems Division, and  
served on the Board of Directors for Association Media & Publishing.

Kim holds a Bachelor of Science in Communication Disorders from the University of New Hampshire. 

Dave Defide, Sr. Manager, Customer Programs, Duquesne Light Company

Dave Defide is responsible for Duquesne Light’s Energy Efficiency (ACT 129) and Income Eligible programs. These programs 
help customers conserve energy while lowering their electricity costs. Duquesne Light invites residential, commercial and 
industrial customers to take advantage of a wide range of energy efficiency measures. Dave graduated from Robert Morris 
University with an MBA and has been in the energy efficiency and conservation field for over 22 years.



Today’s Agenda
• Speaker Introductions

• Duquesne EE Program History

• Act 129 Phase IV

• Piloting Outbound Messaging

• Launching Full Scale

• Engagement and Survey Results

• Q&A



Duquesne EE Program History

• Act 129

• Kit Offering Triggered by completion of Energy Advisor Online Energy Audit

• Over 150,000 kits sent out over the 12-year program

• Kit program extended due to Covid



Preparing for a new Phase
• As Kit program wound down, launch of Video Bill Explanation Pilot

• Pilot ran October 2020-September 2021

• Only sent to customers who had bill change of > $20

• Excellent Opens and Click Through Results

• No Internal Issues or Complaints from Customer Service

• Launched Full Scale October 2021 as part of Phase IV

• Promote EE programs at end of videos



Targeted Video Bill Explanation-Budget Billing



Engagement
• Higher than Industry Standard Opens and Clicks
• Customers Engaged and Eager to Learn 



Survey Results
October 2021-February  2022 VBE

• 3855 answered Very Easy or Somewhat Easy (95.56%) • 3521 answered Very Useful or Somewhat Useful (87.26%)



Survey Results
October 2021-February 2022 VBE

• 3854 answered Improved or Stayed the Same (95.80%)



Contact Us:

Dave Defide, ddefide@duqlight.com
412-393-6107

Kim Johnson, kjohnson@apogee.net
603-707-2832

Questions

mailto:ddefide@duqlight.com
mailto:kjohnson@apogee.net
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